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The 6 levels of autonomous driving 3

Level 0—No Automation - The human driver is in charge full  - time of all aspects of the dynamic driving tasks, even 
when the car is enhanced by warning or intervention systems. This still describes almost all cars on the road today.
Level 1—Driver Assistance - This is when a driver is in control of either steering or acceleration/deceleration using 
information about the driving environment, with the expectation that the human driver performs all remaining aspects 
of the dynamic driving task. This scenario basically covers current radar-based cruise control.
Level 2—Partial Automation - This level is when a "driving mode" controls both the steering and acceleration / 
deceleration, but the human driver “performs all remaining aspects of the dynamic driving task.” That means the driver 
is still responsible for changing lanes, exiting freeways, making turns and such.
Level 3—Conditional Automation - This level is where the “automated driving system” monitors the driving 
environment. It controls the acceleration, braking and steering but expects that the human in control “will respond          
appropriately to a request to intervene.”
Level 4—High Automation - Level 4 means that the system controls all 
aspects of the                                                                                                               driving tasks, including when a driver 
doesn’t respond                                                                                                              appropriately to requests to 
intervene. Recently,                                                                                                         both Ford and Volvo have 
said they will offer                                                                                                         a Level 4 car before 2021. 
We can’t say if those                                                                                                        will be ride-sharing 
vehicles or in what                                                                                                          cities they'll be 
offered -- it might                                                                                                             just be around 
the Ford campus in                                                                                                           Dearborn, 
Michigan.
Level 5—Full Automation - The car is operated full time by an automated driving system and all aspects of the dynamic 
driving tasks under all roadway and environmental conditions are controlled autonomously. This is what we’re really 
waiting for. Level 5 is when you can get in your car in the morning, tell it to drive to work and you can take a nap. No 
automaker has set a timeline for bringing a Level 5 car to market.
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COVID-19 Effect on Private Label 4
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C-Store State of Business 5



Thinking Differently  – Executing Quickly ACC

Retail Update 6

American Eagle: Sales are at 95% of pre-pandemic levels
American Eagle Outfitters is feeling the pent-up demand of young consumers as stores start to reopen and gearing up 
for a strong back-to-school shopping season, company executives said. Stores that have reopened are averaging sales at 
about 95% of their pre-pandemic levels.

Levi's fans show up, spend more as stores reopen
Levi Strauss & Co. had reopened 35% of its US stores by last week and, unlike some fashion retailers, the denim brand 
has opted to open every other dressing room. Consumers are lining up at some stores, executive Marc Rosen said, and 
those who show up are making bigger purchases

Gap posts big loss as sales fall 43% amid pandemic
Gap Inc. took a big first-quarter hit as its stores remained dark for much of the period.

Simon Property Group sues Gap Inc. for unpaid rent
The biggest mall owner in the U.S. is suing one of its most important in-line tenants. 

Costco sales rise in May; online jumps 106.2%
After a disappointing April, Costco Wholesale Corp. returned to form sales-wise in May.

80% to 90% of non-rent-payers are national chains
• There are 3 types of bad actors among retail center tenants not paying rent, said DLC Management. There are those 

that don’t communicate, those who are shut down, and the ones that are completely capable of paying and don’t 
want to. The last group, they said, is entirely composed of national chains.

• “80% to 90% of tenants not paying rent are national brands,” said DLC, whose company owns 85 mostly outdoor 
centers in 24 states. DLC collected 73% of total rents in April and 65% in May. “The mom and pops, meanwhile, are 
trying their best to pay. They’ve borrowed, they’ve dug into their life savings, and we’ve given them a three-month 
deferral program and are doing everything we can to support them,” they said.
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The top-performing e-commerce site during COVID-19 is…
A global furniture retailer heads up a list of the 11 e-commerce sites with the best performance during the current 
pandemic. According to digital agency Digital Silk, Ikea is the retailer that has had the most success leveraging e-
commerce capabilities to maintain a steady stream of revenue. Digital Silk assessed factors including digital traffic, sales 
and customer retention. Following is the complete top 11 list.
1. Ikea - Ikea’s online sales have reached double what they were a year ago during the COVID-19 crisis. In some 
countries, including Denmark, Ikea’s e-commerce sales are close to 10 times pre-pandemic levels. 
2. Papa John’s – Papa John’s has had the most digital success by offering features such as no-contact delivery, a smooth 
online ordering process and a “Papa Track” tool that allows customers to keep tabs on their orders.
3. Nike – Nike boosted e-commerce performance by waiving online fees for NTC Premium, the subscription program 
behind digital services including the Nike+ app and providing free access to fitness classes and other resources.
4. Williams Sonoma – is taking advantage of surging consumer interest in cooking and baking by enhancing its digital 
customer experience through operational improvement and tech innovation.
5. Vitamin World – double the website visitors in March 2020 as compared to October 2019.
6. Steam – sells games and enables developers to make money from their games, has significantly increased users since 
social distancing and self-isolation were introduced.
7. Adam & Eve – The adult product provider’s direct-to-consumer web sales are benefiting from the COVID-19-related 
closures of many brick-and-mortar stores which sell its merchandise.
8. Chewy – pet product customers have been switching their essential purchases online for Chewy.
9. Credo - digital sales have increased as more people relied on online shopping. Credo has also adapted to the 
pandemic in its digital strategy, for example by posting a handwashing guide and selling hand soap simultaneously.
10. Lululemon – is leveraging existing investments in RFID supply chain technology to effectively fulfill online orders, as 
well as bolstered its digital strategy by hosting virtual Pilates, yoga, dance and other classes.
11. Drizly - digital marketplace for alcohol that works with local retailers has been experiencing dramatic growth in sales, 
week of March 30, Drizly sales were up 461% and 40% of recent orders have been from new customers.
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Kroger Thinking Smaller With 3 New Ocado Facilities
The Kroger Co. and U.K. grocery e-commerce provider Ocado are continuing to expand their partnership with three new 
customer fulfillment centers (CFCs) slated for the Great Lakes, Pacific Northwest and West regions – all of them smaller 
than initial sites, and all before the companies’ collaboration has even gone live. The CFC model, which incorporates 
cutting-edge automation and artificial intelligence, will be leveraged to expand Kroger products to a larger footprint.

UK Sales Impact of COVID-19
• The UK is now forecasted to add GBP15.1B in ecommerce sales in 2020 (an increases of GBP6.4B pre-COVID-19)
• Hyper-stores, forecasted to decline by 0.8% in 2020, are projected to grow 3.4% this year, adding GBP2.9B
• Sales through non-food store-based channels are forecasted to decline by GBP8.6B this year, pulled down most 

notably by department stores and fashion & apparel retailers

U.S. manufacturing nudges up
The Institute for Supply Management's manufacturing index rose to 43.1 in May from 41.5 in April, an improvement 
bolstered in part by inventories related to the coronavirus. A PMI above 50 indicates manufacturing growth, so the May 
number still reflects shrinking activity. The supplier delivery component, normally slow during good times and now slow 
for the opposite reason, was an additional COVID-19-related caveat.

Penney's to liquidate 154 stores this summer
J.C. Penney has released a list of 154 US stores set to close this summer, after liquidation sales that are set to start June
12. The company won bankruptcy court approval Thursday for a $900 million financing plan designed to fund the 
department store's reorganization.

President Trump Threatens EU Auto Tariffs Over Lobsters
President Donald Trump threatened to impose tariffs on cars made in the European Union and on unspecified Chinese 
products unless the trading partners reduce their duties on U.S. lobster.
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President Trump Threatens EU Auto Tariffs Over Lobsters
President Donald Trump threatened to impose tariffs on cars made in the European Union and on unspecified Chinese 
products unless the trading partners reduce their duties on U.S. lobster.

Nordstrom cuts inventory 26% in Q1 by cancelling orders, shipping from stores
CEO Erik Nordstrom called inventory the retailer's "biggest lever of flexibility," with sales down 40% year over year.

Dollar Tree & Dollar General Opening Stores by the Hundreds
While many retailers have scaled back opening plans amid the pandemic, Dollar Tree and Dollar General reaffirmed 
plans to open hundreds of stores. Get the details and learn about the tech they are employing to drive contactless 
service.

Instacart, C&S offer ecommerce solutions to independent grocers
Grocery delivery intermediary Instacart has partnered with C&S – a leading wholesale grocery supply company in the US 
– to offer Instacart’s delivery services to over 3,000 independent grocery retailers across the US. As independent grocers 
move onto the platform, Instacart personal shoppers will pick and fulfil customer orders from these stores.

Lyft is on pace to surpass Uber in the United States
Lyft is growing and retaining users at a significantly higher rate than Uber in the United States. From January 2018 
through January 2020, Lyft grew average monthly DAU 75.5% while Uber grew 49.4%

Macy's Shares Surge After Retailer Bags $4.5 Billion in New Financing, Posts Solid Q1 Earnings Forecast
• Macy's shares jumped higher Tuesday after the struggling retailer raised $4.5 billion in fresh financing and posted 

better-than-expected update on its first quarter earnings.
• Macy's said it raised $1.3 billion from the sale of senior secured notes maturing in 2025, alongside $3.15 billion from 

a new credit agreement that is secured by the retailers existing assets. Macy's said the cash will provide sufficient 
liquidity to address its business needs.
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Sycamore in talks to buy J.C. Penney
Private equity firm Sycamore Partners is in early talks to J.C. Penney out of bankruptcy if the retailer’s negotiations with 
its creditors fail, reported Reuters.

JLL: Retail vacancy to hit high of 5.7% in 2021; return to pre-COVID levels in 2024
Approximately 60% of retailers reported that they could not pay April rent, with many asking for three months of rent 
abatement—and several claimed they could not pay rent until stores reopened.

Victoria’s Secret U.K. division files for protection against creditors
The British arm of Victoria's Secret has fallen into administration, which is the equivalent of a bankruptcy proceeding in 
the U.S.

Mall owner CBL issues ‘going concern’ warning as rent payments plunge
CBL & Associates, which owns 108 properties, has serious doubts about its future amid skipped rent payments from 
retail tenants due to the COVID-19 pandemic. 

Brooks Brothers reportedly seeking financing for possible bankruptcy
One of the country’s oldest apparel retailers may be moving closer to bankruptcy.

Grocers get top marks for in-store COVID-19 response
• The grocery industry has exerted the most consistent and visible efforts in implementing health and safety standards 

in response to the pandemic, followed by big-box and drug stores.
• That’s according to Ipsos’ Consumer Health & Safety Index, which polled 2,000 Americans to learn which practices 

they considered most important, then mystery-shopped stores across 45 major U.S. retailers to determine which 
were acting most in line with customer expectations.

• Whole Foods Market stood out as the Health & Safety all-star and was the top-performing retailer in the study.
• Costco emerged as the #2 grocer in the survey, with Trader Joe’s at #3.
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Parent company of Kay’s Jewelers, Zales, Jared to close about 400 stores this year
The world’s largest retailer of diamond jewelry is downsizing its store portfolio as it accelerates its emphasis on e-
commerce.

Stop & Shop’s Acquisition of King Kullen Canceled
Stop & Shop said Wednesday that its previous agreement to buy King Kullen Grocery Co. Inc. is now off. “A 
joint decision was made not to proceed with the acquisition because terms of the agreement could not be reached,” a 
press release said. No further details were given, and immediate comment from either of the food retailers was not 
available. Stop & Shop is a division of Ahold Delhaize USA.

Canada Ecommerce 2020 - Digital Retail Propelled by COVID-19 Quarantines
• We expect Canada’s retail sector to shrink by 6.2% in 2020, more than double the                                             

drop in 2009 during the global financial crisis. In Q2, we forecast the decline will                                         
be 15.5%. Ecommerce activity has picked up significantly and is helping to                                                   
mitigate some of these losses.

• Retail ecommerce will reach CA$52.04 billion ($39.22 billion) this year. That’s up                                           
20.7% from last year and will represent 8.7% of all retail sales.

• Mobile will make up more than one-third of ecommerce sales, or 33.1%, with retail                                               
mobile sales anticipated to grow 26.6% this year. Along with ecommerce,                                                      
mcommerce is getting a lift from mandated quarantines.

• Virtually every retail sector is experiencing reduced consumer spending, with the                                            
exception of grocery. Massive spikes in grocery spending occurred in late March                                              
and early April. Online ordering of groceries, previously not well adopted in Canada, has also experienced heavy 
growth.

• Ecommerce will account for 8.7% of all retail in Canada in 2020, the result of a boost in online shopping during 
COVID-19.
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US Ecommerce 2020 - Coronavirus Boosts Ecommerce Forecast and Will Accelerate Channel-Shift
• Our February 2020 forecast anticipated modest growth of 2.8% to $5.621 trillion in                                           

US total retail sales. Due to the pandemic’s massive demand shock, store closures                                            
and stay-at-home orders, we now forecast that total US retail spending will decline                                             
10.5% to $4.894 trillion.

• US consumers will spend $709.78 billion on ecommerce in 2020, representing an                                                
increase of 18.0%. Brick-and-mortar retail spending, however, is expected to                                                    
decrease 14.0% to $4.184 trillion.

• We expect that ecommerce will reach 14.5% of total retail sales in 2020,                                                     
representing both an all-time high and the biggest share increase in a single year.

• Both food and beverage and health, personal care and beauty were the                                                         
fastest-growing ecommerce categories prior to the pandemic. We’ve raised our                                                    
forecast for food and beverage sales from 23.4% to 58.5% and health, personal                                                
care and beauty sales from 16.6% to 32.4%.

• The majority of the top 10 will increase their market share from 58.2% to 60.1% as consumers shift toward essential 
goods retailers that provide reliable delivery and click-and-collect fulfillment. Amazon will grow its share by % to 
38.0% to remain the strong No. 1.

Expect 7.4 Million New Digital Buyers in 2020 as Pandemic Alters Behaviors
• In recent months, as stores temporarily closed and consumers refrained from going out to shop, one of the clearest 

emerging trends has been the accelerated shift to ecommerce, especially among older consumers.
• It is estimated that in 2020 more than 204 million people ages 14 and older will make an online purchase, two-

thirds of which will be 45 and older. An updated forecast, which factors in the pandemic's effects, anticipates a 5.8% 
increase in the number of digital buyers 45 and older, up from 3.2%. This equates to nearly 5 million new users.

• Because older adults are more likely to develop serious complications from the coronavirus, it's unsurprising that 
they are taking extra precautions and utilizing more online and contactless shopping options.
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First commercial BVLOS drone delivery in Singapore

Trucking bankruptcies rising, but not to ‘catastrophic’ levels
Lower fuel prices and operating costs are helping small trucking businesses survive the worst economy since the 1930s, 
according to Donald Broughton, which means shippers may find more truck capacity and less pricing pressure than 
expected this fall.

An Amazon Advantage Other Retailers Can’t Replicate
• Amazon is investing in the speed of its supply chain by leasing an additional 12 Boeing 767-300 aircraft ahead of next 

year’s opening of the Amazon Air Hub near Cincinnati.
• The 12 new aircraft leased from Air Transport Services Group (ATSG) will join a fleet that has grown to 70 aircraft 

since its launch in August 2016. One of the new aircraft entered service in May with the remainder set for delivery 
next year, which is also when the central Amazon Air Hub is set to open at the Cincinnati/Northern Kentucky 
International Airport. Amazon broke ground on the Air Hub in May 2019 and, when fully operational, the facility is 
expected to employ 2,000 people.

Supply Chain Update 13
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FMCSA gives expired chassis green light
FMCS granted a waiver from the requirements of 49 CFR 396.17(c) to allow intermodal chassis registered in IANA's 
Global Intermodal Equipment Registry (GIER) with annual inspection decals (or equivalent) that show an expiration 
date of March 31, 2020, or later, to continue to operate until September 1, 2020. The action was in response to IANA's 
request for the waiver on behalf of intermodal equipment providers and motor carriers operating intermodal chassis.

Nikola is now NKLA
Nikola Motor Corp. merged with VectoIQ Acquisition Corp. to form a NASDAQ-listed company and the likely first mass-
producer of zero emissions Class 8 trucks. Production of battery electric vehicles for the European market will begin in 
2021. The hydrogen fuel cell introduction in the U.S., scheduled for 2023, features distribution through conventional 
truck dealerships and a leasing model that rolls up fuel, service, warranty and maintenance costs.

Amazon reopens 2 facilities that closed amid unrest
Two Amazon delivery stations in Chicago and Gary, Ind., reopened Wednesday after closing temporarily during civil 
unrest. Unlike larger fulfillment centers, delivery stations only sort packages for last-mile delivery.

FedEx Ground suspends delivery in downtown Chicago, returns packages to shippers
Parcels received on or after Wednesday will be returned to the shipper, according to the service alert. Parcels received 
before Wednesday will be "held at the FedEx Ground location and delivered as soon as possible.“

Lineage Logistics pens deal with Henningsen Cold Storage, continuing acquisition spree
With its latest acquisition, Lineage Logistics' empire grows to 1.9 billion cubic feet of temperature-controlled capacity 
across 311 facilities in 11 countries.

FMCSA cancels HOS exemption for food, fuel, raw materials
Latest extension in place through July 14.
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2019 

Rank
Third-party Logistics Provider (3PL)

2019 Gross Logistics 

Revenue

(USD Millions)*

1 C.H. Robinson $15,309

2 XPO Logistics $10,287

3 UPS Supply Chain Solutions $9,302

4 J.B. Hunt (JBI, DCS & ICS) $8,788

5 Expeditors $8,175

6 Kuehne + Nagel (Americas) $7,060

7 DHL Supply Chain North America $4,364

8 Ryder Supply Chain Solutions $3,969

9 Hub Group $3,668

10 Coyote Logistics $3,600

11 Total Quality Logistics $3,394

12 DSV Panalpina (Americas) $3,225

13 Burris Logistics $3,100

14 Transplace $3,000

15 Schneider Logistics & Dedicated $2,650

16 Penske Logistics $2,600

17 GEODIS North America $2,540

18 FedEx $2,310

19 MODE Transportation $2,300

20 Transportation Insight $2,210

21 Echo Global Logistics $2,185

22 DB Schenker North America $2,178

23 Landstar $2,173

24 NFI $2,130

25 CEVA Logistics (Americas) $1,950

26 Americold $1,775

27 Ingram Micro Commerce & Lifecycle Services $1,750

28 Worldwide Express/Unishippers $1,675

29 BDP International $1,552

30 GlobalTranz Enterprises $1,532

31 Werner Enterprises Dedicated & Logistics $1,524

32 Lineage Logistics $1,440

33 Knight-Swift Transportation $1,395

34 Universal Logistics Holdings $1,260

35 syncreon $1,203

36 TransGroup Global Logistics $1,200

37 Radial $1,082

38 Odyssey Logistics & Technology $1,018

39 APL Logistics (Americas) $1,010

40 Ruan $1,002

41 Crane Worldwide Logistics $916

42 OIA Global $876

43 Nolan Transportation Group $875

44 Nippon Express (Americas) $855

45 Neovia Logistics $835

46 Pilot Freight Services $829

47 Radiant Logistics $813

48 Cardinal Logistics Management $805

49 SEKO Logistics $800

50 U.S. Xpress $797

Armstong & Associates Top 50 U.S. 3PLs

2019 

Rank
Third-party Logistics Provider (3PL)

2019 Gross Logistics 

Revenue

(USD Millions)*

1 DHL Supply Chain & Global Forwarding $27,302

2 Kuehne + Nagel $25,875

3 Nippon Express $19,953

4 DB Schenker $19,349

5 C.H. Robinson $15,309

6 DSV Panalpina $14,355

7 Sinotrans $10,549

8 XPO Logistics $10,287

9 UPS Supply Chain Solutions $9,302

10 J.B. Hunt (JBI, DCS & ICS) $8,788

11 Expeditors $8,175

12 CJ Logistics $7,173

13 CEVA Logistics $7,124

14 Hitachi Transport System $6,472

15 DACHSER $6,408

16 GEODIS $6,379

17 Toll Group $6,335

18 Damco/Maersk Logistics $5,965

19 GEFCO $5,365

20 Kerry Logistics $5,274

21 Bolloré Logistics $5,180

22 Kintetsu World Express $5,067

23 Yusen Logistics/NYK Logistics $4,410

24 Agility $4,122

25 Ryder Supply Chain Solutions $3,969

26 Hub Group $3,668

27 Coyote Logistics $3,600

28 Imperial Logistics $3,507

29 Total Quality Logistics $3,394

30 Burris Logistics $3,100

31 Transplace $3,000

32 Hellmann Worldwide Logistics $2,974

33 Schneider Logistics & Dedicated $2,650

34 Sankyu $2,613

35 Penske Logistics $2,600

36 FedEx Logistics $2,310

37 MODE Transportation $2,300

38 Transportation Insight $2,210

39 Echo Global Logistics $2,185

40 Landstar $2,173

41 NFI $2,130

42 Mainfreight $2,038

43 Groupe CAT $1,925

43 Fiege Logistik $1,925

44 Americold $1,775

45 Ingram Micro Commerce & Lifecycle Services $1,750

46 ID Logistics Group $1,737

47 Worldwide Express/Unishippers $1,675

48 APL Logistics $1,630

49 BDP International $1,552

Armstrong & Associates Top 50 Global 3PLs (as of May 14, 2020)
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Alibaba integrates freight procurement into B2B e-commerce site
• Alibaba is integrating freight procurement into its business-to-business e-commerce platform, the company 

announced Tuesday. Alibaba Freight had been in a pilot phase for a couple of months and will now be available to 
buyers on certain trade routes.

• It will be powered by the Freightos online freight marketplace and allow shippers to "compare, book, manage and 
track ocean and air freight in real-time online," the company said in a press release.

• Shippers using Alibaba's platform are often moving containers and pallets. The new service will allow them to 
compare prices for air and ocean freight within the e-commerce platform, the company said.

CVS Pharmacy partners with Nuro on autonomous last-mile delivery pilot
• Nuro, a self-driving delivery startup, announced a partnership with CVS Pharmacy                                                

to test prescription deliveries in Houston, Texas. In June, the company will use its                                         
fleet of autonomous vehicles to transport prescriptions and essential items to                                               
CVS customers, according to a company press release.

• As part of the pilot, customers in three zip codes in Houston can order                                                      
prescriptions and other items via the CVS Pharmacy app or website, select the                                                
autonomous delivery option and confirm their identity to retrieve their order,                                               
the company said.

• Nuro noted in a Medium post that its autonomous Prius vehicles will deliver orders to CVS customers for free and 
within three hours during the initial pilot program.

• The CVS Pharmacy partnership comes as Nuro makes headway in the autonomous vehicles market. In February, the 
National Highway Traffic Safety Administration granted the company a temporary exemption from some federal 
requirements on low-speed driverless vehicles. And in April, the California Department of Motor Vehicles permitted 
the startup to run two self-driving vehicles in the Bay Area without a safety driver present.

• Nuro noted in its Medium post that more than 76% of people in the U.S. live within five miles of a CVS Pharmacy 
location. 
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Kansas City Southern attempts to get pandemic cuts to 'stick’
• Kansas City Southern will reduce its management staff by roughly 7%, representing 100 to 150 employees, in the 

second half of 2020, COO Jeffrey Songer said Tuesday at the UBS Global Industrials and Transportation Conference.
• A top priority for the railroad throughout the pandemic has been "right-sizing resources to volume," Songer said. 

Employees, both corporate and operations staff, have been a large part of this effort. In the month of May, U.S. 
freight volume was down 19% while U.S. crew starts were down 30% compared to the first-quarter monthly 
average, indicating the railroad has reduced staffing at a faster rate than freight volume.

• The end of May was likely the bottom of the volume dip brought on by pandemic, Songer said. He added the down 
volumes have accelerated some of the PSR benefits for the railroad. Train velocity was up 26% and dwell was down 
9% year-over-year in the first quarter. "The intent is that a lot of these things and changes are going to stick," 
Songer said.

Kuehne + Nagel owner sees about 20,000 job cuts
• Freight-forwarder Kuehne+Nagel may cut more than 20,000 jobs, with warehouse workers most affected, as the 

pandemic-caused economic crisis hits shipping, controlling shareholder Klaus-Michael Kuehne said in an interview.
• Kuehne+Nagel, which employs 83,000 people, will likely cut jobs in locations such as the U.S. that unlike some 

European countries does not have a system of short-time working to fall back on to prevent massive layoffs.

Demand picking up for DSV China-Europe road freight service
• Demand for Asia-Europe road freight services is picking up, on the back of the continuing high air freight rates on 

the route. DSV Panalpina said the air freight capacity crunch in the wake of the coronavirus pandemic, which led to 
steep increases in air freight rates as well as slowdown in air freight supply chains due to congestion, had brought 
increased demand for its China-Europe trucking service.

• “Transit time for air freight from Shanghai, China to an airport in Western Europe is now around eight days; last 
month it was up to 14 days,” the company said. “Our road transport service from Eastern China to Western Europe 
has gained in popularity as it is a viable alternative to air, sea and rail,” said DSV.
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Shippers shocked by sudden FedEx and UPS hike in domestic US parcel rates
• US parcel shippers are getting hit with more price hikes, this time on the domestic front.
• After a round of additional levies on international parcel shipments in April, FedEx and UPS are now implementing 

domestic surcharges at short notice.
• The pair moved in their customary two-step: UPS jumped first, announcing surcharges from 31 May; FedEx followed 

on 3 June with similar charges, effective from 8 June.
• “UPS does it. If FedEx doesn’t match it, something is wrong in the world,” said John Haber, CEO of Spend 

Management, a consultancy on logistics spend, based in Atlanta. The rise of B2C volumes has put downward pressure 
on the integrators’ margins and overwhelmed their networks, creating additional cost pressures.

• Mr Haber does not question the validity of the argument, but he criticized the timing – particularly with FedEx, which 
gave notice of the new charges on 3 June. With the levies coming into effect on 8 June, shippers were effectively 
given less than three working days to respond.

• “They should have given people a warning,” he said. “There is no time for people to make contingency plans.”

Rail services between China and Europe building a new head of steam
• Rail services between China and Europe are growing fast, with the reliability, speed and cost looking increasingly 

attractive in the face of blanked container shipping services and very high air freight rates.
• “The freight trains on the new Silk Road are well booked,” said Patrick Merkel, managing director of 4PL Prologue 

Solutions. “Freight forwarders advise their customers to reserve capacities two weeks in advance.
• “Rail transport between China and Hamburg currently takes only 18 days, instead of 32 or more by sea transport.”
• Despite slightly increasing demand, the rates per container were relatively stable, added the company – on average, 

50% cheaper than air freight.
• And services are increasing. Yesterday, Russian Railways, SNCF Forwardis and Cosco Group launched a 20-day train 

service connecting Jiangxi with Paris. “One container train can deliver the equivalent of up to six planes of cargo, 
which ultimately increases the difference in transport costs up to thirty times”. The crisis caused by the spread of 
coronavirus is a problem, but it’s also an opportunity for rail logistics
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Trump roils waters in debate between 3PLs, carriers
Owner-operators and Trump accuse intermediaries of price gouging, but brokers say there is an obvious freight decline 
creating a supply-demand imbalance and low rates. On May 8, President Donald Trump called into the Fox News 
morning show and blamed brokers for the drop-in rates that truckers receive for carrying a load. It's not surprising 
Trump has the issue on his mind. He is up for re-election, and independent truckers who use 3PLs for freight number 
about 200,000, a figure that could be the margin of victory in the battleground states. 

Less-than-truckload looking up, say analyst and pricing experts
Less-than-truckload demand improved through May. The acceleration was notable during the 10-day stretch heading 
into the Memorial Day weekend. However, the improvement comes off of a very low base that developed in April as 
COVID-19-related shutdown mandates resulted in most LTL carriers reporting year-over-year tonnage declines in the 
midteen percentage range with revenue declines in the 20% range.

Strong volumes again – up 7% year-over-year
• Outbound tender volumes posted the highest June 5th total in the three-year series history, while this doesn’t 

match the surge seen in March due to pre-stocking, for this time of year, it is telling how aggressive the volumes are.
• Volumes have made a huge climb over the past few weeks and there isn’t much to point towards a slow-down. 

Capacity is reacting very slowly to the volume surge, but the Outbound Tender Rejection Index (OTRI) has finally 
broken the 5% threshold. Spot markets have come alive in the past couple weeks, but rates remain significantly 
below where carriers would expect them to be in normal times. 

Daimler Trucks sets up fuel cell subsidiary
Daimler Truck AG is assembling its fuel cell expertise in a new subsidiary as a forerunner to a 50-50 joint venture with 
rival Volvo AB that will make fuel cell-powered backup systems for data centers and eventually hydrogen-fueled heavy-
duty trucks.
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US ports expect cautious import rebound
All 10 of the busiest US cargo ports registered declines in container volumes in early 2020, with only modest 
improvement forecasted for the second half of the year due to a muted peak season.

Maritime consortia call for digitization
On the heels of a push for electronic bills of lading, the Digital Container Shipping Association made available for free, 
connectivity standards to advance container visibility, status and "Internet of Things" interoperability at the radio 
interface level. The 9-carrier member consortium was established to further digitalization of container shipping. 
Separately, a coalition of maritime groups led by the International Association of Ports and Harbors made a call to 
action for ports to become "smarter" and uniformly adopt online port community systems worldwide.

House Democrats introduce highway bill
Chair of the House Committee on Transportation and Infrastructure Peter DeFazio (D-OR), released text of a $494 billion 
surface transportation bill. The current surface transportation authorization expires September 30th. The Investing in a 
New Vision for the Environment and Surface Transportation in America (INVEST in America) Act prioritizes state of good 
repair, safety and climate mitigation and resiliency. It includes language which would push back the effective date of the 
final revised HOS rule up to eighteen months

Dwell times for chassis
What was true in the beginning of May continues to hold true for the beginning of June; fewer chassis are in use now, 
but the average length of time that a container stays on the chassis is getting longer.  There has been a steady rise in the 
on-street dwell time from about four and a half days to an unprecedented 10 days, with some locations in the interior 
going beyond that, indicating cargo is being sent out of the facility but the container is not being unloaded.  This is an 
example of a challenge that requires agility and resourcefulness as well as the collaboration of our supply chain 
partners as we collectively work towards a solution. 
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Ocean Shipping Shrinks as Pandemic Pummels Retailers
• The $1 trillion container shipping industry is in a slowdown. Literally.
• Some shipping lines, whose retail customers are being hammered by the coronavirus pandemic, are reducing sailing 

speeds and taking longer routes around Africa, avoiding Suez canal passage fees, according to the companies and 
ship-tracking specialists.

• Many are cutting down the number of voyages and providing short-term storage for clients as the industry, which 
includes heavyweights like Maersk, MSC and Hapag-Lloyd, faces its biggest downturn since the 2008 financial crisis.

CMA CGM Sees Shipping Bottom Out in Q2 After Demand Plunge
CMA CGM expects activity in the shipping sector to bottom out during the second quarter as countries emerge from 
coronavirus-related lockdowns and ship operators adjust capacity, the France-based group’s finance chief said.

Alliances schedule 75 blankings for Q3, as hopes of peak season demand fade
• 2M partners Maersk and MSC are to extend the suspension of their AE2/Swan Asia-North Europe and AE20/Dragon 

Asia-Mediterranean loops into the peak season.
• And rivals THE Alliance and Ocean Alliance have also announced service suspensions and blankings for the third 

quarter, including the former extending the suspension of its FE4 loop until the end of September.
• This mid-term blanking strategy by the 2M, no doubt decided after feedback from major volume customers, 

effectively rules out the prospect of any traditional peak season demand surge this year, and confirms the end of any 
lingering hope of a v-shaped recovery for the trade.

• The extended suspensions will mean the 2M blanking an additional 13 round-trip voyages through the third quarter, 
removing an estimated 22% of capacity on the two trades.

• MSC added neither loop would be reinstated “until further notice”, suggesting the suspensions could become 
permanent.

• The 2M service is expected to commence in the second half of June on the following rotation: Shanghai-Ningbo-
Yantian-Singapore-Tanjung Pelepas-Port Said-Rotterdam-Antwerp-Shanghai.
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100 Years of the Jones Act – Here is to Another 100 Years!
• June 5, 2020 marks the centennial of the Merchant Marine Act of 1920, commonly referred to as the Jones Act.  
• As one of the three legs on which the modern American deep-draft merchant marine resides upon – the others 

being the requirement for government cargo preference and the Department of Defense funded Maritime Security 
Program (MSP) – a loss of the Jones Act would mean the reflagging and removal of the crews from 99 of the 185 
ships remaining in the fleet. 

• The reasons advocated for repeal are many, but they can be boiled to one salient issue: COSTS.
• The entire Merchant Marine Act of 1920 was created as a comprehensive national sealift strategy.  Over time, 

elements of it have been undermined and co-opted.  The act still provides protection for American mariners –
both offshore and coastal – and that is also part of the Jones Act.  The name in shipping right now is consolidation, 
and in those countries, yards are merging into larger ones that are “Too Big to Fail.” 

• If the US was not a global power, it would not matter too much where its ships are built or crewed, but with 
military stationed in over 150 countries world-wide and a presence in all the oceans, is it wise for the US to 
surrender its commercial fleet to its economic rivals.

• The question that is never answered by those who oppose the Jones Act is what happens if you do repeal it.  Yes, 
transportation costs will drop, but will Americans see benefits?  First, there will the issue with foreign crews.  
While foreign mariners arrive in US ports every day, this will be expanded to coastal ships that frequent smaller 
ports and remain pier side longer.  There is the issue of US labor laws – will foreign mariners work for a fraction of 
the cost of Americans or will that be prohibited?  If they are, what does that say about the use of foreign labor in 
other aspects of American industry at reduced wages.  If not, what is the benefit.  Plus, those mariners will be 
signed on board for 6 to 12 months and issues with crew changes are plaguing the shipping world today.

• Where will these ships be built?  With China building 40 percent of the world total, is it hard to imagine that they 
would not want to make inroads into the United States.

• Finally, there is the issue of national security.  The Jones Act was passed as a result of a conflict erupting in 
Southeast Europe that drew in the regional powers and expanded to pull in the United States. 
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Inside the early warning system of global trade
Blank-sailing data offers coronavirus-fallout bellwether for businesses and investors.
• There have been pandemics before, but never at a time when the global economy was this interconnected. There 

have been global recessions before, but never one driven by the mix of forces seen in 2020.
• With all the uncertainty, there’s an intense hunger for leading indicators, and ocean shipping — particularly 

container shipping — has offered an early warning system ever since the coronavirus crisis began in late January.
• Container lines “blank” sailings well ahead of scheduled departures if cargo bookings are too weak. Ships take two 

weeks to sail from Asia to the U.S. West Coast, four weeks to the East Coast, and five weeks to Europe, so cargo 
shippers must make booking decisions early.

• Analyzing carrier service cancellations provides a window on those decisions, and thus, on forward demand.
• One of the world’s top providers of blank-sailing data is Copenhagen-based Sea-Intelligence. FreightWaves 

interviewed Sea-Intelligence CEO Alan Murphy on Wednesday. 
o Blank sailings are a very strong leading indicator. There’s a very, very strong correlation — we calculate about 

85% — between blanked capacity and actual demand [declines]. And blank sailings have probably become an 
even better indicator in recent years as carriers have become better at capacity management.”

o In other words, if carriers cut 20% of the capacity on a route, and can keep the ships full, then it could indicate 
something in the vicinity of a 20% demand drop. But if carriers cut capacity by 20% and slot utilization on the 
remaining ships sinks from 90% to 70%, then the blank-sailing data would undercount the demand loss and 
wouldn’t be as good of an indicator.

o “Freight rates have remained surprisingly strong because the carriers have been strict in their capacity 
management. In the past, you had 20 global carriers all vying for business and if there was even an inkling that 
rates were somewhat firm, they’d throw in extra capacity and drive the rates down. “What’s happened is that 
we effectively have three entities left [the three East-West-trades carrier alliances: 2M (Maersk, MSC); THE 
Alliance (Hapag-Lloyd, ONE, Yang Ming); and the Ocean Alliance (CMA CGM/APL, COSCO/OOCL, Evergreen)]. 
They have the ability to make decisions more quickly and are much better at tailoring capacity to demand.”
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Asia-Europe rates up 2pc to US$880/TEU, USWC up 1.7pc to $2,132/FEU 
• SPOT rates for shipping containers from Asia to northern Europe in the week ending last Friday increased 1.9 per 

cent to US$880 per TEU. 
• Asia-Mediterranean rates increased 0.8 per cent for Mediterranean ports, to $931 per TEU, according to the 

Shanghai Containerized Freight Index (SCFI).
• Rates from Shanghai to US west coast rose 1.7 per cent to $2,132 per FEU while China-US east coast increased by 

0.2 per cent to $2,738 5.8 per cent to per FEU.

CMA CGM Q1 profit up 13.5pc to US$48m, but sales off 3.3pc to $5.52b
French container shipping giant CMA CGM increased year-on-year first quarter net profit 13.5 per cent to US$48 million 
drawn on revenues of $5.52 billion, down 3.3 per cent. 

Ningbo-Zhoushan port to introduce a new 330-metre container berth
Ningbo-Zhoushan is adding a new 70,000 ton-class 330-metre container berth into operation in July with an annual 
handling capacity of 620,000 TEU. 

OOCL cancels 2 June-July transpacific sailings, restores another
• Hong Kong's Orient Overseas Container Line (OOCL), now a Cosco unit, has cancelled two transpacific sailings and 

restored another that had been cancelled in April, the company announced.
• Restored in the East Coast China 2 service will be the sailing from Qingdao on June 24 that will again call at Ningbo, 

Shanghai, Busan, Colon, Savannah, Charleston, Boston, New York, Colon and return to Qingdao.

Sugar shipping rush causes huge vessel logjam in Brazil 
More than 70 ships are lined up at Brazil's port of Santos to load sugar for export in a queue that may take a month to 
clear after buyers worldwide scrambled to get ahead of possible disruption caused by the ravages of the coronavirus 
pandemic. 
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Cargo Volumes at Port of Long Beach Showing Signs of Recovery
• Cargo volumes at the Port of Long Beach rose last month as the economic fallout from COVID-19 pandemic finally 

shows signs of recovery.
• LB moved a total of 628,205 TEUs of container cargo last month, a 9.5% increase from May 2019. Imports also grew 

7.6% to 312,590 TEUs with exports at 11.6% to 134,556 TEUs. Empty containers jumped 11.4% to 181,060 TEUs.

CMA CGM Expects 15% Contraction in Second Quarter
Marseille-based CMA CGM expects to see a 15% contraction in the second quarter, which will be the lowest point of the 
year, said Michel Sirat in a phone interview on Friday. After that, volumes “should be up in all recovery scenarios.”

ONE’s Nixon sees signs of June recovery
Jeremy Nixon, CEO of ONE, says he’s more optimistic of a rebound in trans-Pacific container volumes as Chinese factory 
production builds and some importing sectors such as retailers bringing in summer items begin restocking inventories.

North American intermodal volume recovery lags trucking rebound
Intermodal is not seeing the same rebound as trucking since due to the COVID-19 pandemic, and research firm FTR 
Associates doesn’t believe containerized rail volume will fully recover to 2019 levels until sometime in 2021.

Port of Los Angeles Cargo Volumes Fall 30% in May
Cargo volume at the Port of Los Angeles fell by nearly third in May as trade continues to be impacted by the COVID-19 
crisis and lingering trade war with China, dashing hopes of a rebound. Executive Director Gene Seroka announced the 
May volumes in a news briefing today.

Inland point intermodal flows shift away from US West Coast
The focus of IPI has been moving away from the US West Coast toward the East Coast and Western Canada. This has big 
implications for individual railroads, but also broader impacts regarding shorter length of haul and diminishing industry 
revenue per move.
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Sugar Association Petitions FDA for Clearer Alt Sugar Callouts
Industry group the Sugar Association wants the Food and Drug Administration (FDA) to issue stricter labeling guidance 
on alternative sweeteners in order “to stop misleading claims about added sugars content.” But other industry 
stakeholders argue that product labels are transparent enough, and consumers aren’t confused or concerned.

Dunkin’ goes on big hiring initiative
Dunkin’ is launching its first-ever advertising campaign focused on employee recruitment. The coffee giant said its 
franchisees are looking to hire 25,000 new employees, from front-counter to restaurant management. At the same time, 
Dunkin’ said it is partnering with Southern New Hampshire University (SNHU) to offer store employees an online college 
education.

Consumer Shifts Drive Sales of Natural Products
• Consumers are purchasing more natural products in 2020, both pre-COVID-19 and during the pandemic.
• According to COVID-19 and Navigating the Path Ahead: Supporting the Natural Products Consumer, a new report 

from IRI and SPINS, dollar sales for natural products continue to grow over one year ago, as much as 78% in the 
middle of March during consumers' initial stock-up period and continuing in the high teens at present.

Improvement in C-store Trips Stalls as COVID-19 Impact Continues
• As the COVID-19 pandemic rages on, convenience store sales are at a stand-still.
• For the week ended May 31, dollar sales growth narrowed from the prior week, and trips remained about the same, 

according to the latest weekly report from PDI and NACS on how COVID-19 is impacting consumer behavior.
• C-stores are still waiting for in-store trips to fully recover, and improvement appeared to stall in the week ended 

May 31. Except for the morning daypart, trips remain at roughly 90 percent of the year-ago week total.
• Counter to most other categories this week, cigarettes and non-alcoholic packaged beverages strengthened, 

marking the greatest gains in dollars per transaction compared with the year-ago week of all categories: up 4.2 
percent and 4.7 percent, respectively.
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Industry Report 2020: Little Time to Celebrate
• The pandemic of 2020 will test the convenience store industry’s reputation of being one of the most recession-

proof retail channels in America.
• According to the 45th annual Convenience Store News Industry Report, total industry sales in 2019 fell by 1.9% to 

$648.8 billion, mostly due to lower fuel prices that caused a 4.3% drop in motor fuel revenue last year. However, it 
was a very good year for inside-the-store sales, which grew by 2.6%, beating the previous year’s growth rate by 
more than 1% point.

• Total merchandise sales were up 2.1%, while foodservice sales (prepared food and                                             
dispensed beverages) were up 5.2%. Both figures represent the best increases since                                           
2016.  Sales per store of merchandise and foodservice combined were up 3.2% to a                                             
record high of $1,554,276.

• On the bottom line, total industry pretax profits leapt by 7.8% to a record $10.58                                           
billion last year, driven by higher fuel margins and a nearly $4 billion increase in                                         
in-store gross profits.

• That kind of stellar performance will be near-impossible to duplicate in 2020 as the                                            
industry deals with the near-total U.S. economic shutdown caused by the coronavirus                                             
pandemic. After an initial boom of sales driven by panic-buying of basic essentials                                             
like toilet paper, bottled water, milk, bread and center-store grocery items, business                                          
dropped precipitously as nationwide shelter-in-place regulations destroyed demand                                               
for fuel and led to dismal foot traffic numbers.

• Prepared food and fresh baked goods were particularly affected as many chains                                                
eliminated self-serve foodservice and drinks. Other c-stores have found they were not as                                        
prepared as restaurants to pivot quickly to takeout or delivery. On the bright side, alcoholic beverages (beer, wine 
and liquor) and tobacco (both cigarettes and other tobacco products) sales have remained strong.
Copy of report attached.
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Tobacco sales
• Cigarette sales dropped for the 2nd straight year in 2019, but the rate                                                                                          

of decline slowed from the previous year, with average sales per store                                                       
falling 0.8% to $425,546. total industry sales declined 1.5%.

• Within the cigarettes category, results varied significantly based on                                                        
product type. Subgeneric/private label was the only segment to see                                                           
positive growth, with average sales per store jumping more than 11%                                                          
following a relatively flat 2018.

2020 Top 20 Growth Chains by Convenience Store News
(1) EG America (div of UK-based EG Group), (2) Yesway, (3) Marathon Petroleum, (4) Casey’s General Stores, (5) GPM 
Investments, (6) Wawa Inc,. (7) United Pacific, (8) BP, (9) Kwik Trip Inc., (10) Kwik Trip Corp., (11) Race Trac, (12) Croton, 
(13) 7-Eleven, (14) Love’s Travel, (15) Two Farms, (16) True North energy, (17) Murphy USA, (18) Sheetz, (19) Pilot and 
(20) Maverick.

CBD liver study to inform FDA regulation gains support for deployment next month
• A third-party consumer research study looking at CBD’s effects on humans, meant to help gather liver safety data 

that the U.S. Food and Drug Administration needs to move forward with regulation, is set to begin in July.
• The protocol for the study, sponsored and led by ValidCare, a Colorado-based firm that conducts clinical and market 

intelligence research for the hemp and healthcare industries, was developed with significant feedback from the 
FDA’s working group focused on CBD.

• ValidCare has garnered support from seven CBD brands that are cooperating to help fund the study and recruit 
consumers to participate, including (i) CBD American Shaman, (ii) Boulder Botanicals, (iii) CBDistilllery, (iv) 
Charlotte’s Web Holdings, (v) Columbia Care, (vi) HempFusion and (vii) Kannaway

• Each of the companies has contributed more than $100,000 and will invite its brand’s consumers to participate in 
the study.
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Telehealth claim lines increased more than 4,000% in the past year
With fewer elective procedures due to widespread restrictions, the telehealth share of total medical claim lines has 
increased greatly. 
• Telehealth claim lines increased 4,347% nationally from March 2019 to March 2020, growing from 0.17% of medical 

claim lines to 7.52% over that time, according to new data from FAIR Health's Monthly Telehealth Regional Tracker. 
• The data represents the privately insured population, excluding Medicare and Medicaid. In an indication that the 

growth was related to the COVID-19 pandemic, the increase was even greater in the Northeast, where the 
pandemic hit hardest in March. Telehealth claim lines grew 15,503% in the Northeast, from 0.07% of medical claim 
lines in March 2019 to 11.07% a year later. 

Emergency department visits are down 42% across U.S. due to COVID-19
Younger patients are driving this decline, as the biggest dip was seen among children younger than 14. Hospital 
emergency departments are seeing steep declines in the numbers of patients they're treating, and April was an 
especially rough month. In fact, from April to 2019 to April 2020 there was a 42% decline in emergency department 
visits, according to data published in the Morbidity and Mortality Weekly Report from the U.S. Centers for Disease 
Control and Prevention. 

COVID-19 impact on hospitals worse than previously estimated
• When it became evident that the COVID-19 pandemic would spread across the U.S., lawmakers, scientists and 

healthcare leaders sought to predict what the financial and operational impact on hospitals would be. In those 
early days, policymakers relied on data from China, where the pandemic originated. 

• Now, with the benefit of time, the early predictions seriously underestimated the coronavirus' impacts. University 
of California Berkeley and Kaiser Permanente researchers have determined that certain factors -- such as how many 
patients would need treatment in intensive care units, average length of stay and fatality risk -- are much worse 
than previously anticipated and put a much greater strain on hospital resources. 
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Hospitals continue to struggle with job losses as other areas of healthcare rebound in May
• Hospitals lost 27,000 jobs in May, showing they have yet to recover financially. 
• Healthcare employment increased by 312,000 in May, but hospitals still lost 27,000 jobs, according to a report issued 

today from the U.S. Bureau of Labor Statistics. 
• Job losses continued for hospitals and also for nursing and residential care facilities, which lost 37,000 jobs. 
• Physicians saw an increase of 51,000 jobs, and dentists and other health practitioners saw increases of 245,000 and 

73,000, respectively. 

China trade surplus surges to record as medical exports jump
• China’s trade surplus surged to a record in May as exports fell less than expected, helped by an increase in medical-

related sales, and imports slumped along with commodity prices.
• Exports have come off their lows, helped in part by sales of masks and other medical supplies as countries around 

the world battle to stem the spread of the coronavirus.

China kicks off its first Covid-19 antibody trials. 
China began the world’s first trials of coronavirus-neutralizing antibodies on healthy people, marking a new step in the 
development of a treatment for Covid-19.

Aramark Opens Pop-Up Stores in Health Care Facilities
Aramark Corp. opened more than 100 on-site, pop-up grocery stores for front-line health care workers as they work to 
combat the COVID-19 pandemic. Located at health care facilities across the United States, they are meant to serve as 
one-stop shops for doctors, nurses and hospital staff to obtain necessities on their way home.

Amazon labs to test warehouse workers for COVID-19
Amazon is planning to develop standalone diagnostic labs at several sites, starting in Sunnyvale, Calif., and Kentucky.  An 
Amazon spokesperson told CNBC the company has launched a testing pilot program at a handful of fulfillment centers 
but didn't say which facilities have the test sites.
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